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More Than a Job is a national campaign from 
the USDA, Food and Nutrition Service’s (FNS) 
Supplemental Nutrition Assistance Program 
(SNAP) Office of Employment and Training 
(OET) designed to raise awareness about SNAP 
Employment and Training (SNAP E&T) services 
and opportunities and encourage enrollment 
among SNAP participants. This community-
informed campaign was developed through a 
series of listening sessions and concept testing 
with program staff, stakeholders, and SNAP E&T 
participants.

The campaign tagline More Than a Job draws on 
the idea that SNAP E&T provides a wide range of 
services. Every day, SNAP E&T programs across 
the country empower SNAP participants to gain 
new skills, go back to school, explore good-
paying job opportunities, or get on the path to 
a career. Our services and resources can be a 
catalyst to help SNAP participants increase their 
economic mobility and reduce their need for 
SNAP over time. 

The SNAP E&T program is operated by 53 State 
SNAP agencies, including the 50 States, the 
District of Columbia, Guam, and the Virgin 
Islands and provides workforce development 
services, like occupational training or help 
finding a job. SNAP E&T also provides services 
to address the many barriers to gaining 
employment or taking the next step in one’s 
career, such as affording uniforms or supplies 
and accessing reliable transportation and 
childcare. 

CAMPAIGN OBJECTIVES
+ Communicate positive outcomes of the

SNAP E&T program and draw a connection
between the program and a path toward
economic upward mobility.

+ Center the experiences and testimonies
of SNAP E&T participants in campaign
materials and share authentic stories of
success.

+ Create new opportunities for SNAP
participants to encounter the program in
their daily lives.

+ Raise awareness nationwide about the wide
spectrum of services SNAP E&T offers and
promote the program’s tailored approach to
assistance and case management.

+ Empower SNAP participants to achieve their
personal and professional goals.

+ Apply a cohesive set of marketing and
communications visuals across State SNAP
E&T programs to increase visibility of the
program among SNAP participants, State
SNAP agencies (including the District of
Columbia, Guam, and the Virgin Islands), and
workforce development providers.
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MARKETING + OUTREACH  
One of the goals of the More Than a Job 
campaign is to provide more opportunities for 
SNAP participants to encounter information 
about the SNAP E&T program in their daily 
lives. Below are descriptions of the campaign’s 
foundational materials and how to use them.

+ Posters

+ The posters are designed to be printed,
but they can also be distributed digitally.
For information on how to print the
campaign posters, use our printing
guidelines that posted on the More Than
a Job website.

+ Posters are not designed to be
customizable.

+ We recommend distributing posters in
locations where potential participants
may gather:

− State or local social services offices

− Laundromats

− Community centers

− Healthcare waiting rooms

− Soup kitchens

− Homeless Shelters

− University student centers

− Churches

+ Social Media Graphics + Videos

+ Visit the campaign web page to
download More Than a Job branded
graphics sized for social media and
video .mp4 files to distribute on social
platforms.

+ Visit the campaign web page to access
our Social Media Guide for sample post
copy you can use when posting the
More Than a Job social media graphics.

More
Than a Job.

Learn more about your State’s 
program at fns.usda.gov/snap-et

Build a better future with SNAP E&T.  

SNAP Employment and Training programs offer more 
than a job. Find programs that can connect you to 
training, personal support, and help with things like 
books, uniforms, and childcare.

FNS-1012-03  •  December 2023  •  USDA is an equal opportunity provider, employer, and lender. 

https://www.fns.usda.gov/snap-et/more-than-a-job
https://www.fns.usda.gov/snap-et/more-than-a-job
https://www.fns.usda.gov/snap-et/more-than-a-job
https://www.fns.usda.gov/snap-et/more-than-a-job


4

MARKETING + OUTREACH  (cont’d)

	+ Flyers

	+ The flyer templates have similar 
graphics to the campaign posters. Flyers 
are 8.5. x 11. There are two versions of the 
flyers—one is customizable for States 
and the other is a non-customizable 
USDA flyer.  

	+ The flyer can be a companion piece to 
the consolidated work notice. Consider 
mailing both the notice and a printed 
flyer.

	+ Customization

	+ The customizable flyer templates are 
designed to be customized by States or 
Territories to promote the services their 
specific SNAP E&T program offers. You 
can customize these materials by doing 
the following:

	− Use Adobe Acrobat Pro (not Adobe 
Reader) to make edits to the PDF 
and use Arial font.

	− All text in [brackets] is intended to 
be customized.

	− Add a call to action such as “Talk to 
someone about SNAP E&T today” 
and include a phone number to call 
or text.

	− Insert your State SNAP agency 
QR code (including the District 
of Columbia, Guam, or the Virgin 
Islands) that links directly to your 
program page.

	− Insert your State SNAP agency logo 
(including the District of Columbia, 
Guam, or the Virgin Islands).

How to Insert Your State or Territory’s 
QR Code:

	+ Open the PDF in Adobe Acrobat Pro.

	+ Select “Edit PDF” on the toolbar on 
the righthand side.

	+ Navigate to the QR code on the 
poster, select it, and delete the QR 
code. 

	+ Download your custom QR code 
from the More Than a Job campaign 
webpage. Once it’s downloaded, right 
click to copy the QR code .png, then 
paste it in the spot of the old QR code 
on the flyer. 

	+ Be sure to delete the instructional 
copy “Insert State QR code below” 
above the code. 
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CAMPAIGN GUIDELINES 
	+ Colors

When distributing More Than a Job campaign 
material (social media graphics, videos, posters, 
flyers, brochures, advertisements or other 
items), use colors from the campaign color 
palette.

	+ Fonts

Premium font use 

More (Mundial Bold)
Than a job. (Mundial Regular)

Mundial is available for purchase from premium 
font sites, and is available to download from 
Adobe Fonts.

Default / web font use 

More (Arial Black)
Than a job. (Arial Regular)

Use Arial as a default font backup if Mundial is 
unavailable, as well as for web pages online. 

Using SNAP logo colors on campaign 
materials draws an important connection 
for SNAP participants between SNAP 
E&T and SNAP. In listening sessions with 
participants , we learned this establishes 
credibility and awareness.

#f57317
R: 245
G: 115
B: 23

C: 0
M: 68
Y: 100
K: 0

#bf2124
R: 192
G: 33
B: 35

C: 18
M: 99
Y: 100
K: 0

#40ba61
R: 64
G: 187
B: 97

C: 72
M: 0
Y: 84
K: 0

#6142a3
R: 98
G: 67
B: 164

C: 74
M: 87
Y: 0
K: 0

#00adf0
R: 0
G: 173
B: 240

C: 69
M: 15
Y: 0
K: 0

#034d36
R: 3
G: 77
B: 54

C: 90
M: 42
Y: 82
K: 45
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+ Testimonials

Many of our print-ready marketing materials 
feature testimonials from SNAP E&T 
participants. Consider using these testimonials 
in social media copy or other promotional 
material to humanize the program and 
present SNAP participants with outcomes and 
achievements.

Visit the campaign web page to access our 
social media guide for examples of how to use 
testimonial quotes in social post copy.

Consider collecting additional testimonials from 
people who have participated in your State’s 
SNAP E&T program and using these as part of 
your marketing efforts. Testimonials should be 
short, less than 50 words.  An outline of what 
information you could gather for the testimonial 
is detailed on the right side of this page, 
including sample prompts. Testimonials should 
not be shared unless a release form has been 
signed by the participant.

+ Bio:

− First Name (confirm with
participants if their first name and
occupation can be included in
the testimonial, if not “SNAP E&T 
Participant” can be used. Do not use
last names).

− Are you currently employed or in a
training/educational program?

• If so, what is your job or training/
educational program?

+ Prompts:

− Why did you first start participating
in SNAP E&T?

− Describe your experience with the
SNAP E&T program and how it’s
impacted your life.

− What would you say to encourage
someone interested in participating
in SNAP E&T?

The use of testimonials in marketing is 
powerful. In our listening sessions, real-life 
stories were noted by SNAP participants 
as one of the most compelling marketing 
tactics.

https://www.fns.usda.gov/snap-et/more-than-a-job
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	+ Language

When communicating about SNAP E&T avoid 
using words that can be received as negative or 
condescending such as: self-sufficient, help, fix. 
Use positive, respectful language that focuses 
on participants’ experiences and the benefits 
of the program. Keep language and messaging 
direct and use plain language.

	+ QR Codes

Add your State or Territory’s custom QR code 
to campaign marketing materials. SNAP has 
created a bank of QR codes that link directly 
to the SNAP E&T program websites. Using QR 
codes on flyers will allow participants to access 
information that is relevant to them.

SNAP participants are partial to receiving 
communications about their participation in the 
SNAP program on their cell phone. QR codes are 
easy to access and navigate on mobile devices.

Positive words SNAP participants and 
program staff associate with SNAP E&T: 

	+ Opportunity

	+ Support

	+ Accessible

	+ Flexible

	+ Uplift

	+ Educational

	+ Success
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